Editor’s
Corner

They
All
Forget !

Recently while training a team of Chamber volunteers
at a Community Awareness Membership Program, a
board member could not believe she had been
spending two half-days each week and driving more
than 120 miles round trip each time, to get certificates
of origin that her firm needed. She had no
recollection that the Chamber could do them locally
for a fraction of the time and cost she was expending.
If Board members don’t realize, remember and use all
the Chamber member benefits, are we sure the “rank
and file” do? Constant benefits reminders and
suggestions on how each member can fully take
advantage of all the Chamber has to dfer is a
must!

Speaking of remembering, | was asked recently to
rerun some articles from years and years ago: oldies
but goodies from a variety of sources:

Without A Chamber .. ..

. . there would be no office to respond to the

inquiries about your community and its opportunities.

there would be no information gathering

center with which to inform the business community
and advise it of current events affecting them.

. there would be no collective force to make
known the physical needs of the community such as
improved roads, utilities, facilities, safety and the like.

. .. there would be no forum wherein the business
community can exchange views and positions, and no
voice to express those to other agencies,.

there would be no focal point for social
gathering of the business community wherein an
exchange of ideas and services may take place.

. . . there would be no political voice to keep our
elected representatives aware of the community
feelings on legislative action and needs.

If there were not a Chamber of Commerce, chances

are you would be among the forerunners of a group to
establish a Chamber of Commerce.

Your Chamber is a rallying point and an instrument
for the promotion of plans, ideas and projects.

THANKS FOR MAKING A DIFFERENCE !

Ten Commandments of Membership

1. Thou shalt not bear false witness against
another Chamber or organization.

. Thou shall innovate or disintegrate.

1. Thou shalt not promise to be all things to
all people.

V. Thou shalt not forget thy members are
buying the Chamber, not joining it.

V. Thou shalt not commit adultery with the
dues formula.

VI. Thou shalt not covet thy new members
more than thy current members.

VII. Thou shall honor thy father, mother, and
large and small members alike.

VIIlI. Thou shall encourage fellow staff to
worship members as do thou.

1X. Thou shall not take the name of thy boss
or co-workers in vain.

X. Thou shall love thy job for the joys it
brtingeth.

Ten Commandments for Boards of Directors

1. Thou shalt insist upon having a plan.

2. Thou shalt not allow personal relationships to
prevent objective decisions.

3. Thou shalt not confuse size with superiority.

4. Thou shalt criticize only by offering a better
idea.

5. Thou shalt obtain all facts available and several
opinions before deciding.

6. Thou shalt avoid hiring chief executives who
have risked little.

7. Thou shalt prove thy critics wrong by deeds
and arguments.

8. Thou shalt not set indistinct goals, for they
yield insignificant results.

9. Thou shalt get firm commitments for
corrections by a certain date with checkpoints to
keep the plan on schedule.

10. Thou shalt not meddle in day-to-day decisions,
but focus on the future.

Joke of the Month

A middle aged man going through mid-life crisis
went out and bought himself a new black Porsche.
He decided to take his new Porsche on a test drive
down the interstate one day. He got up to about 85
mph and all of a sudden he saw this highway
patrolman with his blue lights and siren blaring
coming up behind him. He decided he and his new
Porsche would outrun the officer. So the, man
sped up to 95 mph and then to 105 mph, but the
patrolman was still coming. The man finally came
to his senses and said to himself, “This is crazy, |
could go to jail for this”, so he pulled over. The
patrolman came up to the car and told the man, “It
has been a long week, it’s Friday and | am ready to
go home...If you can give me one excuse that |
have never heard before, | will let you go.” So the
man told the officer, “Last night my wife ran off
with a cop and when | saw you chasing me |
thought you were trying to bring her back.” The
officer looked at the man and said, “Have a great
weekend pal!”



A wonderful image campaign from Oshkosh, WI (population 60,000, 1100 members with 13 staff) that
unfortunately, | can not portray appropriately here...call Kelli Karpinski, marketing director or John Casper,
CEO for copies of their media pack and a clearer logo .

i

Ome thowvwsand faces work together Tor success

You may notice a slight change in this month’s newsletter.
The wave that the Chamber has used as part of its logo for more
than a decade has taken on a new look.

Ifs just a small part of an image campaign that the Chamber
embarked upon more than a year ago.

While many business owners are familiar with the
Chamber’s mission and values, many others and those in the
community as a whole may not know all that the Chamber does
in Oshkosh. For many years, the Chamber has been an advecate
of issues involving the city, Winnebago County and the schools.
The Chamber sponsors many events, takes leadership roles in
economic development and expanding the work force, and has
given financial support to projects including the new YMCA, the
Paine Art Center and Gardens and the Fox River Trailblazers.

“We need ro promote ourselves,” said Karen Fredrick, a
member of the Chamber’s Board of Directors and chair of the
PR/Markering Commirttee. “The Chamber means so much more
than business, and we are striving to do a better job telling our
story to the community.”

Through its PR/Marketing Committee, the Chamber
began its new campaign with a 1,000 faces theme, chosen to
zelebrate the Chamber’s attainment of recruiting more than
1,000 members. Without each of these members, the Chamber
~ould not exist.

“The Chamber is not a faceless entity on Jackson Street,”
Sredrick said. “All members are really shareholders in the
srganization.”

OsukosH CHAMBER OF COMMERCE
ADVOCACY CoMMUNITY DEVELOPMENT

Together, “We 5ucceed

The poster on Page 3 of this newsletter demonstrates visually
the 1,000 faces theme. It also speaks to the organization’s goals of
advocacy, community development and leadership.

The Chamber’s slogan also has been changed to “Together
We Succeed.” The new slogan demonstrates the Chamber’s desire
to work with and for its members and the community so that
Oshkosh will prosper. All of this will be incorporated into testimo-
nial advertising featuring members who are involved in communi-
ty development, leadership roles and various advocacy projects.

“We as Chamber members have many reasons to be proud
of our organization and the community;,” Fredrick said. “We need
to celebrate our successes and work together to continue the
momentum we have creared.”

Featured next issue:

uy in
to your
success.
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